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What we’ll cover 

1. EUKP menu of services 
2. Marketing:

Our messages
Our marketing strategy
Plans for the future
Current activities
Direct methods
Indirect methods
Issues to consider
Your views
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Summary of Services (Apr 2006 to Sept 2007)

155Total

4Class demonstration / agent workshop
4Commissioned email

12Advertisement placement
2Video conference facilities
9Promotional material display

47Face-to-face market briefing
9Institutional / Agent visit

13Alumni event
11Pre-departure briefing

24Seminar

April 2006 to 
March 2007

Event / Activity

Our messages: the Education UK brand

Tradition matched by innovation
Career enhancing academic quality
Focus on the individual
Variety, choice and consistency
Language, culture and society
An investment for the future
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Our marketing strategy – the objectives

To broaden our audience base
To better understand our competitors
To help the public understand essential information on UK 
education
To focus on  tangible and intangible qualities of UK education 

The months ahead  

Global strategic exhibition review
Discipline specific events
Promotional films for UK education (global)
Promotional opportunities on website
Alumni profile online (UK alumni website)
Launch of Celebration 60 website

The ultimate objective for 2008-09 is reaching out to new audiences, 
including in schools and the wider community 
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BCHK’s 60th Anniversary: Celebration 60

Direct Marketing
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Exhibitions  

If  you are school student, or are parent of a school student, 
w hat type of school do you/your child attend now ?

36% 39%

15%10%

Local public sector

Local private school (including Direct Subsidy School)

International/ESF school

Boarding school overseas
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What programme of study are you interested in?

1%

4%

2%
7%

4%

11%   University 
Foundation 

programmes

16%
 16%  

Postgraduate

39% 
Undergraduate

GCSE A Level Diploma

University Foundation Undergraduate Postgraduate

Distance Learning Short English courses Others, please specify:

Will you be making an application to the UK 
now?

41%
59%

Yes No

If not, in how many years' time?

1%
1%

5%
19%

27%
47%

In 1 year In 2 years In 3 years

In 4 years In 5 years Uncertain
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To what extent do you agree of disagree w ith the following 
statement: The UK is a country w ith high quality learning 

opportunities.

34%
61%

5%

0%0%

Strongly agree Agree in general Neither agree nor disagree

Disagree in general Strongly disagree

How would you rate the quality of service you have 
received?

1%0%

12% 24%
63%

Excellent Good Average Bad Very bad
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Revamp of the Education UK websites globally  
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Branded portfolio

Calendar of Events  
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Advertisements

Information seminars and counseling
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Sector specific events  

Institutions’ specific events  
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Pre-departure events  

British Council Hong Kong 
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Indirect Marketing  

Student Voice   (6 October 2007)
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Science Alive (November 2007) 

International Networking for Young Scientists 
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Climate Cool launch (11 September 2007)

World Para-dressage Championship
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Networking Events   

Alumni Profiling 
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British Chevening Scholarships  

Free media publicity  
2006 - 2007:
Education UK Enrolment Interviews 2006 = 426,791
Education UK Exhibition, 11 - 12 February 2007 = 1,394,505
Science Alive 2006 = 859,584
Interactive Riding Sessions, Riding for the Disabled 
Association Conference 2006 = 543,282
Bill Rammell visit = 583,947
Total of HK$ 3,808,109

2007- 2008 (to date)
Education UK Enrolment Interviews 2007 = 442,537
Total of HK$ 442,537
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Issues to consider  

Information overload
Protecting the Education UK brand
Explore virtual opportunities

Over to you!   


